r

3s

102 H38W3ld

DiScip!Iine & Diversification

Labeltronix + Systems Labelling
The Meyers Printing Companies + Best label

AN -y

Finishing Touches
P A
Short-Run, On-Demand Production
X LA NN T B T WSSae——y I .
~ UV/EB For Food Packaging

PR S ~ e ’




INDUSTRY

INDICATORS 2

Green Gift Cards

Paper Proves Environmentally Friendly,
Economical Alternative to Plastic

By Mike Salerno

comes to mind when you think credit cards, but Min-

neapolis, MN-based The Meyers Printing Companies,
Inc. is thinking otherwise. The long-time FTA member and
award-winning Shopper Marketing Scolutions provider recently
announced its latest, reforiified foray into a new field: paper
credit cards. After years of struggling against traditional plastic
cards, this innovative printed plece is finally making waves in
the industry.

Introduced in 2004, Meyers' Greencard offers an environ-

mentally-friendly and more economical alternative to PVC
cards. However, like many other new preducts, it faced many

Pcrper or PYC? That may not be the first question that
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ADVANTAGES TO CAPITALIZE ON
¢ Cards are produced in 15-20 days versus 18 weeks.
* The paper product offers 42 percent energy savings
over PVC.
* GHG emissions are cut 69 percent from PVC.
* Water-use savings are estimated at 89 percent.

¢ Enhancements to the look, feel and lifespan accom-
modate the pickiest retailers.
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challenges at first. "Plastic cards have been arcund forever.
They re widely accepted and everybody likes them,” said
Meyers Label end Card Group President Gregg Temple.
“We're really fighting market acceptanice and perception.
People think, Plastic: good, durable. Paper: cheap, flimsy."”

Mamy companies are now capitalizing on the advantages
of utilizing the Greencard. They see it as a benetit to their
business. As a result, Meyers has seen the operation grow
into a substantial portion of the company's Label Group. In
fact, it even warranted a name change.

"We've been deing this for about six or seven years now,”
said Temple. “It's gotten to the point where we've changed the
name of our division to the Label and Card Group instead of
just the Label Group. It's about 30 percent of our business in
the division.”

HIDDEN PERSUADER

"Durability is a challenge,” claimed Temple. Retailers have
a difficult time believing that this paper product can hold up
and still be attractive to the consumer. "In fact, we've been
very close with a number of retailers where they were excited
about this from an environmental standpoint and a cost
standpoint. There were multiple pluses here, but at the end
of the day, they did not make the decision to change.” Ever
the persuader, Temple does not hesitate to pull out samples.
"I've got three cards ['ve been carrying arcund in my wallet
for over two years, and they've held up really well.” That, he
maintained, says a lot for the praduct.

Meyers has seemed to comer a significant portion of the
merket for cards designed for one-time use. The perfect storm
of environmental emd economic advantages, coupled with a
growing penchant for one-time usage, has allowed the Green-
card to flourish for prepaid phone cards and activation codes.

"Almost all of the business to date is for digital downloads
and activation codes,” said Temple. "We redally think the gift
card market could be profitable, because there are a lot of
people who are using plastic cards for gift cards where they
really don't need it."

The patented production process of the card provides
options of unique barcede, serial number, concealed autho-
rization code and magnetic stripe verification systems. [t alse
offers capabilities for pre-loaded value, POS valuation or on-
line activation for products such as, prepaid cellular phone
credits, music downloads and store memberships.

To better reach these companies, Temple commissioned
a study to examine the advantages, both environmental
and economical, of using his product as oppoesed to PVC
cards. The results have helped sway companies who may be
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concernad with durability or other questions that come with
choosing a paper card over plastic.

With the new product, Meyers has found a way to be more
profitable than the competition, get to market up to 90 percent
faster and offer more printed graphic flexibility not available
in traditional PVC production.

ECO-FRIENDLY RESULTS

According to Temple's study, the Greencard provides 42
percent energy savings, a 69 percent savings on GHG emis-
sions and an 89 percent water-use savings, all while being
distributed to the consumer at o faster pace.

Environmental advantages continue with 42 percent energy
savings measured in joules (megajoules). Production of
1,000 Meyers Greencards uses 243.6 megajoules, instead of
the 422.9 megajoules used in PVC production for the same
amount of cards. Creating 10 million gift cards using these
systems saves the same amount of energy as recycling seven
tons of aluminum cans and is equal to the average gas, elec-
tric and heating oil use of 17 average American homes.

"All these big companies have green initiatives and
environmental initiatives,” said Temple. "Sometimes you're
dealing with people who have a portion of their compensation
based on accomplishing these things. [ don't see this becom-
ing cny less thon what it is. There will be more cnd more
pressure on the green side as things go forword.”

Green House Gas emissions showcase the next advon-
tage. Production of 1,000 redemption cards produces 4.7
kgCO e. The same card production using traditional PVC
preduces 15.2 kgCO e. This illustrates a 69 percent savings in
GHG emissions. Producing 10 million gift cards creates CO,
savings equivalent to a Toyota Prius driven around the Earth
nine times, or an average semitrailer driven around the Earth
twice.

Water use in production is an important element to moni-
tor. The card uses 340 liters per 1,000 cards produced. PVC
production of 1,000 cards requires 3,026 liters—an 89 percent
savings. Producing 10 million gift cards creates a savings
equivalent to 49 years of water use of a typical housshold
fomily of four.

ROBUST FUTURE

In a world of green initictives, Temple believes Meyers is
poised for even greater success in the future. Enhancements to
the product's lock, feel and lifespan will help accommodate even
the pickiest of retailers, and help save them money as well.

"In the balance over time, the green thing is going to weigh
more in our favor. I really lock at it as market acceptance. We
continue to improve it, so it gets more and more glossy and
displays better graphics. It's a more robust construction than
it was when we started. We've improved the adhesives and
the print quality on the variable data.” B

ARE YOU DAMAGING YOUR ANILOX ROLLERS
AND PROFIT MARGINS? PROTECT THEM BOTH!

wwwe daetwyler-usa.com

can greatly reduce streaking.
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Anilox roll score lines are one of the most common problems within Flexographic
Printing. Daetwyler'’s SOFT Doctor Blade is made of the highest grade carbon
steel and is coated with a soft, wear and corrosion-resistant coating. This special
soft coating has a softer, gentler point of contact resulting in a significant reduction

and/or elimination of score lines.

oy For more information please contact Daetwyler @ Daetwyl

. » at softdoctorblade@daetwyler.com

It also provides a self-repairing feature which
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